


DESIGNED TO GET RESULTS:

e Corporate identity
e | 0go design

® Marketing collateral
¢ Brochures & catalogs
® Books & magazines
e |nvitations & flyers
e Print ads

e Direct mail & email
¢ Annual reports

® Newsletters

¢ Package design

e Presentations

® Trade show art

e Banners

e Web design

e Etcetera

WHAT CAN WE DO FOR YOU?

e Use our combined 40 years of experience in all aspects of design
and printing to plan and execute your project successfully.

e (ive you a full-service, off-site art department.

e Ensure you work directly with designers for efficient communication,
quicker turn-around times & personal attention.

e Eliminate the guess work in preparing art so the files submitted are
ready for print.

e Employ our fierce attention to detail so your projects come off without
a hitch, every time.

e Apply our unique brand of creativity to all kinds of communication
and business challenges.

e Infuse your brand & materials with the highest quality and the spirit
of your organization—all at a very smart price.

e Make you look good!

Call us today to get started on your next brilliant project!

CONTACT US:

You can call Tom or Sheri.
Tom will ask you how your
day is and shoot the breeze
with you, before getting
down to business. Sheri will
ask you questions about your
organization and your target
market. In either case, the
wheels will start turning and
we’ll propose how to get the
most out of your budget, no
matter how large or small.

(972) 392-4119
sheri@soleildesign.com
tom@soleildesign.com

www.soleildesign.com
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Various companies and organizations:
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Law firm:

Business Package

Logo design and 2-color business package including 2-sided business card,
letterhead and envelope. Clean and classic look with logo based on an abstract
star shape that doubles as an arrow pointing to the name.
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Technology services firm:

Business Package

Logo design and 2-color business package including a business card, letterhead, envelope,
and shell for folder inserts. Logo consists of a bold stylized capital D with a type treatment.
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Heating & A/C services firm:

Business Package

Logo design and 4-color business package including a 2-sided business card, letterhead, 1ENE @ exhn
and envelope. Logo consists of a warm-colored sun icon inset with a cool blue snowflake FURNISHINGS e
and a gradated blue to navy type treatment surrounding the mark. Materials employ an
outline version of the logo as an accent graphic.
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Law firm:

Business Package

’ Logo design and 2-color business package including 2-sided business
card, letterhead and envelope with one metallic color and an emboss
on the star; a strong, clean, slightly western logo mark and color
scheme




Kellie Herring

Community Directs

Residence Features:

Community

Adastra A-2

Apartment homes:

Business Card & Brochure

A California vineyard theme influenced the design for these materials: @ a 2-sided 4-color business card and
@ a 4-color 9" square, 16-page brochure outlining amenities, floor plans and location info
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e Bedroom/Three Batlh
Ganmeroot
1,835 sq. ft.
354 sq. ft. outdoor
living area
2,189 total sq. fi.

s A

Townhomes:

Brochure, Ad, Sign

Reflecting a rustic upscale Hill Country Tuscan theme, these materials include: @ a 7"x12" 4-color 16-page brochure,

@ a half-page 4-color magazine ad, and @) a series of 48"x48" signs for the leasing office, each highlighting one floor plan
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Before & After:
Annual Report

Original piece was 8.5"x11" with embossed cover and 2-color inside with
grayscale photography and 3-column layout. Updated version is 11"x7.5"
horizontal with 4-color throughout and much more flexible 5-column layout,
contemporary photography and upscale yet friendly layout and typography.

Greenhill School
Anxual REport 2006=2007

anp GReaT ExrecTaTions Final Rerow

Greenhill School
Annual Report of Gifts
200%- 2008
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Engage the Mind. Feed the Soul.

Engage the Mind. Feed the Soul. Discover Greenhill After Dark.
Discover [ireenhlll After Dark. | :

GREENHILL
AFTER

Greenhill
School's popular
program for
adult learners
is back for 2009,

witha ful GREENHILL Greenhill School's popular program for adult learers is back for 2007-08, 2
AFTER with a full slate of courses to challenge and captivate, enlighten and inspire.

DII RK For dates, times & registration info, visit greenhillafterdark.com

slate of courses
to challenge

and captivate,

enlighten and
inspire.
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For dates, times and registration info,
please visit greenhillafterdark.com
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Adult education program:

Ad, Post Card, Web Site

A series of classes publicized to the immediate community with @ a full-page 4-color magazine ad,
@ an oversized 9"x6" 4-color post card, and € a web site with complete course info

SOLEILDESIGN
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SILVER LEVEL
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of Greenville & Southwestern « www.PalmBeachTan.

GRAND OPENING GRAND OPENING

FREE WEEK
N Tunning e ;.
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PALM BEACH TAN
The Tanning Experts

Siwedish Australian
e S

 SILVER LEVEL. SEE INSIDE

1 PALM BEACH TAN
Th

Tanning salon:

Banner, Billboard, Door Hanger, POP

Monthly campaign special using consistent corporate colors and photography including @ a 28"x59" banner, @ a 40'x10' outdoor billboard, S()I‘]<;iI‘ DESIGN
© a 5.5"x17" door hanger, and @ 8.5"x11" point-of-purchase counter sign ) S :




THOMPSON —I— COMPANY
THOMPSON & COMPANY . .

535 Some of Dur Areas of
Amusement and Water - Expertise
Parks :

Yowr Accounrasnis Shoulin't Take You for o Ride

ST ik Maad, St 1107 Wikether for por businest or perssnal
Ballas, Tewan 75291 words,

Phnc: (214) 383068 3

g i o eith the aftenian yuu need

pany is a
perfect fit, takes the worry
out of accounting
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Accounting firm:

LLogo, Brochure, Web Site

Series of branding and marketing pieces employing a consistent color scheme, photography style, and look & feel including: A A
@ logo design, @ 4-color tri-fold brochure, and € web site SOLEILDESIGN
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Luxury villas:

Logo, Post Card, Brochure, Ad

Series of branding and marketing pieces employing a rustic, upscale Italian look & feel: @ logo design, @ 2-sided 4-color 6"x4" post card
© 38.5"x11" folded brochure showing floor plans and property layout, and @ 5.5"x10.5" black & white newspaper ad




Searoon Lovers  $24.95

Tk Expcuris 2195 La Cvcins bratians 194
Kimo Capioie Frasy 1994 Cavem € Toux Dy Brer 1495

Juvcy Conces Buwrny 1495 Huanry Pusta Meas 1295

PasTa & Saran Cosso 355

DESSERT PLATTERS
{prind o)

La Dvws Huomsey CAKEs 595/ dice
‘G Loshos -

T Markar & Canring

11661 Purmn Rl it B4
Bl T 75030
ordersg@tisscafood.com
Order Line: (214) 724-8247 E Oonder Ty
"~:‘L:_"?": Sorr Dmixas, BoTTisn Waria |idua. (214) 724-8247

TV Fried Shrimp Basket 9.99 Sides
Six fried shrimp with two sides & cocktail sauce Caleslaw

Potato salad
TJ's Famous Shrimp Cocktail 9.99 Rice pilaf
Eight balled shrimp with cocktail sauce Season vegetable medley
& leman wedge
Dessert 5.99
Catch of The Day 10.99 Slice of cake ...,
Grilled fish with two sides daily specials
Oyster Po’Boy 10.99 Drinks 3.99
Fried oysters with lettuce, tomato & tartar sauce. Chacolate of vanilla
Includes chips milkshakes made with
2 ! hand-dipped ice cream 3
(214) 691-2369 b % 7 Best Damn BBQ Sandwich 8.99
www.tjsseatood.com i . g With chips

Seafood market:

Menu Brochure, Ad, Sighage

Series of branding and marketing pieces employing a consistent color scheme, photography style, and look & feel including: . ‘ S
@ a 4-color tri-fold menu brochure, @ a 7.5"x4.5" 4-color local magazine ad, € and a pair of 20"x16" signs highlighting the brand and the menu b()I‘]“I.IJ?.!“hI('N
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. ; 18 Semmaring Sumptusanss
In Your Own Kitchen J/aNiace; ; 10 Fendeg ey Ao
2 A " - 154 By Collecsah.
Reality Covking 164 Semet Oy Vo |

at Hewe Karel Anne Tieszen e 7

8 Tersder Clstasl Raisin Scones
7 Toppse Over Paach French Tows
Cinnamaon Roly.

Karel Anne Tieszen

In Your Own Kitchen

Reality Co Howe

Karel Anne Tieszen

In_Your Own Kitchen

Readity Covking at Home

Chef & owner of a cooking school:

Cook Book and Post Cards

@ 200-page, 8"x9" 4-color cook book with each chapter designed in a different color scheme and a color photo on every page
@ a pair of 9.5"x5.5" 4-color post cards advertising the book and book signings




“Thanks. You do @w how to
pull the vabbit out the hat.”

“In all I 2 ) years on. The Hill,
1 cannot romeriber EVER soeind 4 coster initation
than the Dick Hall N'gh,t Lnwite. How wvmlevﬁd/

‘Emymmmmndwkaémkjm

loves (t. It is ﬂoﬂ\zﬁ' to bea beawﬁfwl boot.” GREAT pictures!!! No Wﬁ. Also, no
changes on the map. EXCELLENT JOB!”

“Thanks! You are a life saver!”

“Wymww%/l@wlw “LOVEtkebaﬂvmapﬁm! o Wow ,

you in 4 tume UnCh! I appreciate that’s fantastic, you are s0000 good.”
ou much.

oIy “Btw, the video was a HUGE hut

at the party. Thanks again!”

“«, . N / »
Client loves it! No changes. “WOWEEEEKAAAZOWWW -

WEEEEEE!! AWESOME!”

Comments from clients



